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Abstract— The vision, mission, goals and objectives (VMGO) of the programs play an important role in higher education institutions that look forward 

to providing quality education. Thus, the researcher determined the level of awareness, acceptance, dissemination and congruency of the Laguna State 

Polytechnic University (LSPU) vision, mission, college goal and Bachelor of Science in Entrepreneurship program objectives.  The researcher also uti-

lized descriptive survey. The respondents from graduates and different sectors in government and non-government agencies were chosen in conven-

ience sampling which depends on their availability while the other groups such as faculty, personnel and students were selected thru random cluster 

sampling. The study revealed that the stakeholders are fully aware of the VMGO and it is highly accepted and well disseminated. The respondents be-

lieved that the level of awareness, acceptance, dissemination and congruency have an effect on the LSPU vision, mission, and goals of the college and 

program objectives of the Bachelor of Science in Entrepreneurship. Further, the researcher recommends that future researchers shall investigate the 

VMGO stakeholders’ understanding and timeliness. 

 

Index Terms— LSPU, VMGO, awareness, acceptance, dissemination, congruency 

——————————      —————————— 

1 INTRODUCTION                                                                     

n every organization, both vision and mission play an im-

portant role to guide the management for effective decision 

making.  Vision is the picture that focuses in the future while 

the mission is a simple statement that explains the institution’s 

existence.  According to Salom & Florendo, VMGO is the 

touchstone of every institution while Dungan et. al., men-

tioned that from the highest officials down to the community, 

VMGO must be well disseminated, appreciated and observed, 

because in the reality eve how well-crafted the VMGO, if it is 

not well observed, it will not have its effect [11].   

Meanwhile, Bentor et al. mentioned that essentially 

need an evaluation on the awareness, relevance, and ac-

ceptance of the vision, mission, goals and objectives from the 

constituents [12]. Vision, mission, goals and objectives serves 

as founding pillars in realizing its thrusts, mandates and aspi-

rations [13]. 

The results conducted by Labo, revealed that the sig-

nificant difference between programs could serve as basis in 

the intensity, comprehensiveness, approach and kind of in-

formation dissemination that have to be applied to the stu-

dents of the different programs and year levels and to the fac-

ulty/non-teaching staff, alumni and stakeholders [14].  Mean-

while, many studies were done in the Philippines regarding 

awareness, relevance, dissemination, congruency, understand-

ing and acceptability of VMGO [15][16]. 

The Vision and Mission (VM) Statements of the La-

guna State Polytechnic University, the goals the College of 

Business Management and Accountancy, and the Bachelor of 

Science in Entrepreneurship program objectives are the foun-

dation to monitor the future of the institution and directions of 

the academic program.  The University VM statements had 

already been revisited, revised and reworded to make it better 

and responsive to the necessities at all period of times. The 

vision and mission, according to the Accrediting Agency for 

Chartered Colleges and Universities in the Philippines are the 

bases of all programs accreditation instruments focusing in 10 

areas (Standards/Key Result Areas). Henceforth, the vision, 

mission, goals and objectives in area 1 should serve as the fea-

ture of an institution.   

In other words, the formulated goals and academic 

program objectives of the department must be interconnected 

to its VM. The College of Business Management and Account-

ancy in Santa Cruz Campus was established and transferred 

from the College of Arts and Science. The Bachelor of Science 

in Entrepreneurship is continuously doing an annual seminar 

entitled “Entrepreneurs Mindset to Innovate”. 

On the same year, REGIONAL CONFERENCE was 

managed well and successfully as the faculty members, busi-

ness students and MSMEs from Region IVA (CALABARZON) 

and IVB (MIMAROPA) participated all through out the event.  

Similarly, the first FUN RUN for a cause that Laguna State 

Polytechnic University have been executed were successful as 

it earned enough proceeds to grant seven (7) scholarship for 

deserving students. With these events mentioned, the LSPU-

CBMA collaborated with nearby malls to showcase the unique 

products produced by the college through the efforts of the 
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students.  

Moreover, in 2016, DOST, DTI, ALAFOP and LSPU 

joined forces to launch the CALABARZON Food Solution 

Hubs (CFOSH) where the BS Entrepreneurship students for-

tunately became one of its beneficiaries. While in 2017, one 

graduating student was recognized as “YOUNG ENTRE-

PRENUER” in Region IVA sponsored by the Department of 

Trade and Industry (DTI). Furthermore, a student was also 

sent as one of the student-delegates in PROPAK Asia conduct-

ed in Thailand. As a lookback journey in ISO 9001 in the year 

2019, a group of students was interviewed about product sell-

ing as part of their curriculum and also during this year, the 

first get together attended and participated by several alumni 

and graduates. 

From the aforementioned developments and activities 

of the students, now is the time to ask the stakeholders if the 

vision and mission of the Laguna State Polytechnic University, 

the goals of the college and the program objectives of the 

Bachelors of Science in Entrepreneurship are still significant.   

The purpose of this research to determine the level of 

awareness, acceptance, dissemination and congruency of the 

vision and mission of the Laguna State Polytechnic University, 

the goals of the college and the program objectives of the 

Bachelors of Science in Entrepreneurship.   
 

2 OBJECTIVES 

The study’s general objective was to assess the level 

of awareness, acceptance, dissemination and congcruency of 

the LSPU vision, mission, college goal and bachelor of science 

in entrepreneurship program objectives. 

 

3 METHODOLOGY 

The researcher utilized the descriptive survey method 

to determine the level of awareness, acceptance, dissemination 

and congruency of the vision and mission of the Laguna State 

Polytechnic University, the goals of the college and the pro-

gram objectives of the Bachelors of Science in Entrepreneur-

ship. The respondents from the graduates and different sectors 

in government and non-government agencies were chosen in 

convenience sampling depending on their availability while 

the other groups such as faculty, personnel and students were 

selected thru random cluster sampling.   

The questionnaires were personally distributed 

through face to face and online via Google form - Instrument 

was slightly based from the new instruments of Accrediting 

Agency for Chartered Colleges and Universities in the Philip-

pines. The date was analyzed according to the objective of the 

study and tabulated in a series of tables.  
 

4 LITERATURE REVIEW 

Entrepreneurship is regarded as the pillar of any na-

tional’s economy. It is a catalyst for the provision of jobs to the 

unemployed individuals and thus, serving as poverty reduc-

tion in the society. It is a known fact that entrepreneurs can be 

care for, encourage, and support while they are growing to 

become successful businessmen of the economy in future 

through taking several initiatives by the governments various 

countries worldwide. It is gaining tremendous societal im-

portance worldwide. It is acknowledged that developing en-

trepreneurial skills among students in Nigeria would lead to 

creation of entrepreneurial activities that would result to the 

economic growth [1].  

Many studies show that entrepreneurs shape econom-

ic destiny of nations by creating wealth and employment, of-

fering products and services and generating taxes for Gov. 

because of which entrepreneurship has closely linked to eco-

nomic growth of a country [2]. 

Students are aware about the term ‘Entrepreneurship’ 

and there is no significant difference between gender and En-

trepreneurial awareness. That is, the men and women are 

aware about the term entrepreneurship at almost in the same 

level [3]. The detailed analysis identified that there is also a 

significant difference between stream of education and Entre-

preneurial Awareness. The awareness level is different be-

tween the different streams of students namely the arts, sci-

ence and commerce.  The study reveals that commerce stu-

dents are more aware about the term entrepreneurship. The 

arts students are least awared about entrepreneurship com-

pared to science and commerce students. The study also finds 

that the students having Entrepreneurial awareness are una-

ware about the legal proceedings for an entrepreneurship.  

Students also responded that they are unaware about Govt.  

schemes to promote entrepreneurship. 

On the other hand, [4] described entrepreneurial in-

tentions as the exploration and assessment of information 

which is beneficial to achieve the objective of business crea-

tion. The focus of entrepreneurship is to have entrepreneurial 

intentions before starting the actual business because it deter-

mines the starting point of a new business creation. 

The entrepreneurial education increases the entrepre-

neurship intentions and raises the knowledge and skills of 

individuals as well. Entrepreneurship intention can be influ-

enced to address various subjective norms and resources 

which are barriers to create new ventures [5][6]. It has been 

shown that positive relationship occurs between economics 

and business education and business creation. As a result, it 

can be seen by the intensive growth of business education in 

USA which has enhanced the levels of start-ups and new ven-

tures [7]. The entrepreneurial education has showed higher 

perceived entrepreneurial motivation than the students with-

out enterprise courses [9]. Subsequent studies also show that 

entrepreneurship education can possibly support graduates to 

become good entrepreneurs [8] as it increases the entrepr-

neurial awareness among students which can encourage them 
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to adopt entrepreneurship as a career and start new business 

ventures [9]. 

Universities should focus their attention on attracting 

students towards entrepreneurial education as students who 

attended entrepreneurial courses/trainings showed signifi-

cantly higher entrepreneurial intentions. Therefore, universi-

ties are recommended to expand the number of entrepreneur-

ship courses/trainings as well as provide the opportunity to 

take entrepreneurial course/training to the students from all 

the faculties/departments of this university. 

Kallany and Suresh state that studying the entrepre-

neur (or team) in isolation is inherently wrong, as it is not sole-

ly from the entrepreneur that entrepreneurship occurs [2]. En-

trepreneurship is as much about the change and learning that 

the individual entrepreneur experiences by interacting with 

the environment as the change and value creation the entre-

preneur causes through his/her actions. Learning and value 

creation are thus seen as two main aspects of entrepreneur-

ship. This view aligns better with the learning focused aims of 

educational institutions than many other definitions of entre-

preneurship. It forms the basis of a resulting definition of en-

trepreneurial education leaning on value creation as a main 

goal for students.  

Moreover, letting students try to create value to out-

side stakeholders will then result in development of entrepre-

neurial competencies, regardless of whether successful value 

creation is being achieved or not. Alluding to famous educa-

tional philosopher John Dewey’s notion of “Learning-by-

doing” the author of this report has proposed to label this a 

“Learning-by-creating-value” approach grounded in the field 

of entrepreneurship [10]. According to this definition of entre-

preneurial education, if a pedagogical intervention lets stu-

dents learn to create value for other people (own group and 

teachers excluded), it is indeed entrepreneurial education. It 

could be done by actual value creation for other people as 

formal part of the curriculum (a preferred teaching “through” 

approach), or by learning about how to create value to other 

people (a less effective teaching “about” approach). 
 

5 DISCUSSION 

Table 1 shows the level of awareness in the LSPU vi-

sion, and mission, college goal and program objectives of the 

Bachelor of Science in Entrepreneurship among the five 

groups of respondents. 

 

Table 1. Level of Awareness of the VMGO 

 Faculty, Students, Personnel, Graduates and 

Stakeholders 

OVERALL 

VI 

Mean SD 

Vision 4.36 0.70 FA 

Mission 4.27 0.73 FA 

Goals 4.23 0.75 FA 

Obj. 1 4.44 0.70 FA 

Obj. 2 4.49 0.66 FA 

Obj. 3 4.45 0.68 FA 

Obj. 4 4.52 0.64 FA 

Obj. 5 4.47 0.64 FA 

Obj. 6 4.43 0.68 FA 

Obj. 7 4.32 0.71 FA 

Grand Mean = 4.40 

Standard Deviation = 0.695 

Verbal Interpretation = Very High Awareness 
Legend: 
Scale    Range                         Remarks                         Verbal Interpretation 
5 4.20-5.00  Fully Aware (FA)  Very High 
4 3.40-4.19  Aware (A)   High 
3 2.60-3.39  Slightly Aware (SA)  Moderately High 
2 1.80-2.59  Partially Aware (PA)  Low  

1 1.00-1.79                         Not Aware (NA)  Very Low  

 

The table shows that the level of awareness on the 

LSPU Bachelor of Science in Entrepreneurship program objec-

tives was generally very high. They generate and assess ideas 

to be partnered with a legitimate opportunity at home, school, 

or in the community (M=4.52, SD=0.64) and develop entrepre-

neurial skills that may contribute to the success of the stu-

dents’ practical learning experience (M=4.49, SD=0.66). To ex-

plore the career choices available to the entrepre-

neur/entrepreneur (M=4.32, SD=0.71); this item got the lowest 

rating.  

In general, the objectives got the highest (WM=4.45, 

SD=0.68) followed by the vision with (WM=4.36, SD=0.70), 

while the goals received the lowest (WM=4.23, SD=0.75). The 

level of awareness of the LSPU vision, mission, college goal 

and Bachelor of Science in Entrepreneurship program objec-

tives got a remark of fully aware with verbal interpretation of 

very high awareness, as disclosed by the grand mean of 4.40 

and supported with standard deviation of 0.695. 

Table 2 presents the level of acceptability of the LSPU vi-

sion, and mission, college goal and program objectives of the Bache-

lor of Science in Entrepreneurship among the five groups of respond-

ents. 

Table 2. Level of acceptability of the VMGO 

 Faculty, Students, Personnel, Graduates and 

Stakeholders 

OVERALL 

VI 

Mean SD 

Vision 4.37 0.70 HA 

Mission 4.29 0.72 HA 

Goals 4.27 0.73 HA 

Obj. 1 4.44 0.69 HA 
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Obj. 2 4.42 0.72 HA 

Obj. 3 4.41 0.72 HA 

Obj. 4 4.41 0.74 HA 

Obj. 5 4.39 0.71 HA 

Obj. 6 4.35 0.75 HA 

Obj. 7 4.29 0.75 HA 

Grand Mean = 4.36 

Standard Deviation = 0.720 

Verbal Interpretation = Very High Acceptance 
Legend: 
Scale    Range  Remarks               Verbal Interpretation 
5 4.20-5.00  Fully Aware (FA)  Very High 
4 3.40-4.19  Aware (A)   High 
3 2.60-3.39  Slightly Aware (SA)  Moderately High 
2 1.80-2.59  Partially Aware (PA)  Low  
1 1.00-1.79                  Not Aware (NA)  Very Low  

 

Based on the respondents’ perceptions, the level of 

acceptance of the LSPU Bachelor of Science in Entrepreneur-

ship program objectives was generally very high. They under-

stand entrepreneurship and its role and contribution to per-

sonal, school, and community life (M=4.44, SD=0.69) and de-

velop entrepreneurial skills that may contribute to the success 

of the students’ practical learning experience (M=4.42, 

SD=0.72). To explore the career choices available to the entre-

preneur/entrepreneur (M=4.29, SD=0.75); this item got the 

lowest rating.  

In general, the objectives got the highest (WM=4.39, 

SD=0.72) followed by the vision with (WM=4.37, SD=0.70), 

while the goals received the lowest (WM=4.27, SD=0.73). The 

level of acceptance of the LSPU vision, mission, college goal 

and Bachelor of Science in Entrepreneurship program objec-

tives got a remark of highly acceptable with verbal interpreta-

tion of very high acceptance, as disclosed by the grand mean 

of 4.36 and supported with standard deviation of 0.720. 

Overall, the stakeholders have a very good under-

standing of the VGMO. Similarly, the faculty has a very good 

understanding of all the statements. Likewise, the employees 

and students have a very good overall understanding of the 

VGMO, yet they only have a good understanding of the Col-

lege goal and program objectives. Other stakeholders have 

good overall understanding of the VGMO, with a very good 

understanding of the vision. In average, the stakeholders have 

a very good understanding of the vision, mission and college 

goals with a good understanding of the program objectives. 

Table 3 presents the level of dissemination of the LSPU vi-

sion, and mission, college goal and program objectives of the Bache-

lor of Science in Entrepreneurship among the five groups of respond-

ents. 

 

Table 3. Level of dessimination of the VMGO 

 Faculty, Students, Personnel, Graduates and VI 

Stakeholders 

OVERALL 

Mean SD 

Vision 4.38 0.69 WD 

Mission 4.30 0.72 WD 

Goals 4.20 0.79 WD 

Obj. 1 4.34 0.81 WD 

Obj. 2 4.35 0.80 WD 

Obj. 3 4.27 0.88 WD 

Obj. 4 4.32 0.87 WD 

Obj. 5 4.39 0.75 WD 

Obj. 6 4.30 0.84 WD 

Obj. 7 4.32 0.71 WD 

Grand Mean = 4.32 

Standard Deviation = 0.750 

Verbal Interpretation = Very High Dissemination 

 

Based on the respondents’ perceptions, the level of 

dissemination of the LSPU Bachelor of Science in Entrepre-

neurship program objectives was generally very high. They 

investigate the types of resources and sources that may be 

used to evaluate and plan an entrepreneurial venture (M=4.39, 

SD=0.75) and develop entrepreneurial skills that may contrib-

ute to the success of the students’ practical learning experience 

(M=4.35, SD=0.80). To assess opportunities at home, school 

and in the community and to develop those opportunities by 

applying personal experience, knowledge and expertise 

(M=4.27, SD=0.88); this item got the lowest rating.  

In general, the vision got the highest (WM=4.38, 

SD=0.69) followed by the objectives with (WM=4.33, SD=0.76), 

while the goals received the lowest (WM=4.20, SD=0.79). The 

level of dissemination of the LSPU vision, mission, college 

goal and Bachelor of Science in Entrepreneurship program 

objectives got a remark of well disseminated with verbal in-

terpretation of very high dissemination, as disclosed by the 

grand mean of 4.32 and supported with standard deviation of 

0.750.  

As a whole, the stakeholders highly accept the 

VGMO. Also, the faculty, students and employees highly ac-

cept them while other stakeholders just accept them. The fac-

ulty highly accept all the statements, the employees and stu-

dents the vision, mission and goals, while just accept the other 

statement. The stakeholders on the other hand, just accept all 

the statements. 

 

Table 4 presents the level of congruency of the LSPU vi-

sion, and mission, college goal and program objectives of the Bache-
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lor of Science in Entrepreneurship among the five groups of respond-

ents. 

 

Table 4. Level of congruency of the VMGO 

 Faculty, Students, Personnel, Graduates 

and Stakeholders 

OVERALL 

VI 

Mean SD 

Vision 4.36 0.70 VC 

Mission 4.29 0.72 VC 

Goals 4.24 0.74 VC 

Obj. 1 4.44 0.70 VC 

Obj. 2 4.46 0.68 VC 

Obj. 3 4.45 0.68 VC 

Obj. 4 4.42 0.75 VC 

Obj. 5 4.41 0.75 VC 

Obj. 6 4.38 0.78 VC 

Obj. 7 4.29 0.79 VC 

Grand Mean = 4.37 

Standard Deviation = 0.735 

Verbal Interpretation = Very High Congruency 
Legend: 
Scale    Range  Remarks               Verbal Interpretation 
5 4.20-5.00  Fully Aware (FA)  Very High 
4 3.40-4.19  Aware (A)   High 
3 2.60-3.39  Slightly Aware (SA)  Moderately High 
2 1.80-2.59  Partially Aware (PA)  Low  
1 1.00-1.79                  Not Aware (NA)  Very Low  

 

Based on the respondents’ perceptions, the level of 

congruency of the LSPU Bachelor of Science in entrepreneur-

ship program objectives was generally very high. They devel-

op entrepreneurial skills that may contribute to the success of 

the students’ practical learning experience (M=4.46, SD=0.68) 

and assess opportunities at home, school and in the communi-

ty and to develop those opportunities by applying personal 

experience, knowledge and expertise (M=4.45, SD=0.68). To 

explore the career choices available to the entrepre-

neur/entrepreneur (M=4.29, SD=0.79); this item got the lowest 

rating.  

In general, the objectives got the highest (WM=4.41, 

SD=0.74) followed by the vision with (WM=4.36, SD=0.70), 

while the goals received the lowest (WM=4.24, SD=0.74). The 

level of congruency of the LSPU vision, mission, college goal 

and Bachelor of Science in Entrepreneurship program objec-

tives got a remark of fully aware with verbal interpretation of 

very high, as disclosed by the grand mean of 4.40 and sup-

ported with standard deviation of 0.695. 

Table 5 presents the analysis of variance on the respond-

ent’s awareness, acceptability, dissemination and congruency of the 

LSPU vision, mission, college goal and Bachelor of Science in Entre-

preneurship program objectives. 

 
Table 5. Analysis of variance on the respondent’s Awareness, 
Acceptability, Dissemination and Congruency of VMGO 
 
Respondents LSPU F-value Ana

ly-
sis 

F-
value 

Anal-
ysis 

Faculty  
 
Vi-
sion 

0.497592 NS  
0.111
934 
 

NS 
Student -10.8998 S 
Personnel 0.177049 NS 

Graduates 0.069392 NS 

Stakeholder 0.35781 NS 

Faculty  
 
Mis-
sion 

0 NS  
 
0.054
28 

NS 
Student -10.7755 NS 

Personnel 0.103078 NS 

Graduates 0.054864 NS 

Stakeholder 0.029525 NS 

Faculty  
 
Col-
lege 
Goals 

1.770419 NS  
 
4.825
79 
 

S 

Student -10.5212 S 
Personnel 0.237866 NS 

Graduates 0.02376 NS 

Stakeholder 0.569196 NS 

Faculty  
 
Ob-
jec-
tive 1 

0.227964 NS  
 
65.38
361 
 

S 

Student -9.21892 NS 

Personnel 0.01033 NS 

Graduates 0.027548 NS 

Stakeholder 7.711913 S 
Faculty  

 
Ob-
jec-
tive 2 

1.558089 NS  
 
11.41
747 

S 

Student -10.873 S 
Personnel 8.32104 S 
Graduates 0.633591 NS 
Stakeholder 1.346675 S 
Faculty  

 
Ob-
jec-
tive 3 

1.293148 NS  
 
44.93
794 
 

S 

Student -12.8769 S 
Personnel 7.502538 S 
Graduates 0.01223 NS 
Stakeholder 5.300373 S 
Faculty  

 
Ob-
jec-
tive 4 

0.850654 NS  
 
52.64
071 
 

S 
Student -10.5436 S 
Personnel 4.299271 S 
Graduates 0.272442 NS 
Stakeholder 6.208905 S 
Faculty  

 
Ob-
jec-
tive 5 

0.021578 NS  
 
23.01
376 
 

S 

Student -13.7338 S 
Personnel 0.136494 NS 
Graduates 1.605535 NS 
Stakeholder 2.714444 S 
Faculty  

 
Ob-
jec-
tive 6 

0 NS  
 
26.78
267 
 

S 

Student -10.9223 S 
Personnel 4.94703 S 
Graduates 0.493298 NS 
Stakeholder 3.158982 S 
Faculty  

 
0.028741 NS  

 
S 

Student -11.2627 S 
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Personnel Ob-
jec-
tive 7 

0.072042 NS 24.88
276 Graduates 0.480011 NS 

Stakeholder 2.93489 S 
Analysis: 

NS – Not significant 

S - Significant 

 
The respondent’s awareness, acceptability, dissemina-

tion and congruency have an effect on the LSPU vision, mis-
sion, college goal and Bachelor of Science in entrepreneurship 
program objectives. The F-values for college goals (F=4.82579), 
Objective 1 (F=365.38361), Objective 2 (F=11.41747), Objective 3 
(F=44.93794), Objective 4 (F=52.64071), Objective 5 
(F=23.01376), Objective 6 (F=26.78267) and Objective 7 
(F=24.88276), are significant at 0.000 probability level.  

Based on the data, it shows that there is “a significant 
effect of respondent’s awareness, acceptability, dissemination 
and congruency on the LSPU vision, mission, college goal and 
Bachelor of Science in Entrepreneurship program objectives” 
at 0.05 level of significance. Meanwhile, it shows that the null 
hypothesis stating that “There is no significant effect of re-
spondent’s awareness, acceptability, dissemination and con-
gruency on the LSPU vision, mission, college goal and Bache-
lor of Science in Entrepreneurship program objectives” is re-
jected, it can be inferred that there is “significant” effect be-
tween them. 
 

6 CONCLUSION 

As a result, the researcher provides concrete insights 

on the LSPU vision, and mission, college goal and program 

objectives of the Bachelor of Science in Entrepreneurship.   

1. The institution has fully disseminated the vision 

and it is accepted by its stakeholders; likewise, the vision was 

formulated clearly, thus the respondents perceived it very 

high. 

2. As expressed by the study, the respondents are ful-

ly aware of the mission and vision of LSPU, goals of the pro-

grams and programs objectives and they are also highly ac-

cepted. 

3. Lastly, the respondents’ awareness, acceptability, 

dissemination and congruency have a significant effect on the 

LSPU vision and mission, college goals and Bachelor of Sci-

ence in entrepreneurship program objectives. 

 

7 RECOMMENDATION 

Based on the findings and conclusions of the study, the rec-
ommendations are: 

1. LSPU and the department continuously maintain the 

process and procedures regarding the dissemination 

of VMGO. 
 

2. LSPU administration, if possible, may yearly look 

over the VMGO of LSPU and department in order to 

meet the trends of the challenging world of academe.  

3. Further, the researcher recommends that future re-

searchers shall investigate the VMGO stakeholders 

understanding and timeliness. 

REFERENCES 

[1] Christopher, O., Hamed, A., & Segun, F. (2018). An Evalu-
ation of the Level of Awareness of Entrepreneurship 
Among University Students: A Study of Babcock Univer-
sity Students. International Journal of Management Sci-
ences, 4(1), 8–24. Retrieved from 
https://ideas.repec.org/a/rss/jnljms/v4i1p2.html  

[2] Kallany, T., Suresh L. (2018). STUDENTS AWARENESS 
TOWARDS ENTREPRENEURSHIP: A STUDY BASED 
ON CENTRAL KERALA.  

[3] Hayes, A. (2020, July 1). Entrepreneur. Retrieved from 
Investopedia website: 
https://www.investopedia.com/terms/e/entrepreneur.a
sp 

[4] Choo and Wong. (2016). Entrepreneurial intention: Trig-
gers and barriers to new venture creation in Singapore. 
Singapore Management Review., 28(2). 

[5] Jones, MV, Coviello, N, Tang, YK. (2016). “International. 
Entrepreneurship research”, a domain ontology and the-
matic analysis. Journal of Business Venturing, 26(4), 632–
659. 

[6] Davey.T, Plewa.C, and Struwig, M (2016). Entrepreneur-
ship perceptions and career intentions of international 
student. In Journal of education + training, (vol. 53, pp. 
335–352). No: Pp. 

[7] Drost, EA. (2017). Entrepreneurial intentions of business 
students in Finland: Implications for education. Advances 
in Management, 3(7), 28–35. 

[8] Pickernell, D, Packham, G, Jones, P, Miller, C, Thomas, B. 
(2016). Graduate entrepreneurs are different: They access 
more resources? International Journal of Entrepreneurial 
Behaviour and Research, 17(2), 183–202. 

[9] Pauceanu, A., Alpenidze, O., Edu, T., & Zaharia, R. (2018). 
What Determinants Influence Students to Start Their Own 
Business? Empirical Evidence from United Arab Emirates 
Universities. Sustainability, 11(1), 92. 
https://doi.org/10.3390/su11010092 

[10] Salam, A. (2018). Students’ Acceptance towards Entrepre-
neurship Module at Universiti Kebangsaan Malaysia. Ed-
ucation in Medicine Journal, 6(4). 
https://doi.org/10.5959/eimj.v6i4.312 

[11] Dungan, B. M. , Baculo, MJ. C. , Milan, JA. M., Rivera, NR. 
D., Dacanay, E. G., Dacanay, K. T., (2016). International 
Journal of Scientific & Engineering Research, Volume 7, 
Issue 11, November-2016 1172 ISSN 2229-5518 Awareness, 
Acceptability, Congruency and the Extent of Implementa-
tion of DMMMSU’s VMGO 

[12] Bentor, S. S., Bentor, O.M.S. & Bentor, C.T.S. (2017) 
Awareness, Acceptability, and Relevance of the Vision, 
Misson, Goals and Objectives of the Programs of Naval 

IJSER

http://www.ijser.org/
https://www.investopedia.com/terms/e/entrepreneur.asp
https://www.investopedia.com/terms/e/entrepreneur.asp
https://doi.org/10.3390/su11010092
https://doi.org/10.5959/eimj.v6i4.312


International Journal of Scientific & Engineering Research Volume 12, Issue 6, June-2021                                                                                                 233 

ISSN 2229-5518  

 

IJSER © 2021 

http://www.ijser.org 

State University Graduate School. International Journal of 
Sciences: Basic Applied Research, 32(1) 181-206. 

[13] Gracia, S. S., Jr, D. V. R., & Gagasa, K. L. M.(2021). Stake-
holders’ Awareness and Acceptability of University’s Vi-
sion and Mission, and Teacher Education Program Goals 
and Objectives in a State Institution in Central Luzon, 
Philippines. International Journal of Multidisciplinary: 
Applied Business and Education Research2(1): 17–23. doi: 
10.11594/ijmaber.02.01.0 

[14] Labo, A. D. (2019).  The Level of Understandability and 
Degree of Acceptability of the Vision, Mission, Goals and 
Objectives of Public Administration and Computer Sci-
ence Programs of Sorsogon State College International 
Journal of Science and Research (IJSR) ISSN: 2319-7064. 

[15] Arado. L. M., Mendoza, A. D., Esmero, DR. P.,  (2019) 
Awareness, Understanding, Acceptance, and Congruency 
of the PIT Vision and Mission, College Goal and Program 
Objectives.  International Journal of Science and Manage-
ment Studies (IJSMS) E-ISSN: 2581-5946 Volume: 02 Issue: 
02 March to April Page 168 

[16] Laurente, M.L. (2019)., Stakeholders Awareness & Ac-
ceptability of Leyte Normal University’s Vision, Mission, 
Goals & Objectives. International Journal for Innovation 
Education and Research, 7(4), 108-117. 
 

IJSER

http://www.ijser.org/



